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Contemporary museum and exhibition design needs to adjust to changing
modes of perception and attention.

Change
of Perspective

(New) ideas for presenting
museum objects
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Museums are dramatic and dynamic spaces which contain many elements and 

narrative symbols in display to express design concepts. 
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Scenography

Scenography is the art of theater space design to achieve the objectives of theatrical 

presentation. 

It tells a story to the audience in a motivating content which draws attention and 

enhances them to share their different experiences in the exhibition halls through 

narrative of story content in several forms and structures. 



The role of designers in creating new concepts, including techniques and methods of 

narrative and storytelling in museums. 



Scenography in Museums Display Design Through Storytelling 

Create scenarios, scenographic narrative and visitor’s journeys in the space.



Scenography

Accessible subjects

Contextualises objects

Conveys their multi-

layered (historical, 

social etc.) levels of 

meaning

Designers, visitors and offers 

everyone a stage for sensory 

experience



Scenography translates content into physically accessible, three-dimensional 

environments, producing so-called ‘narrative spaces’. 









A narrative space is a journey which depends on storytelling.

A narrative space 



natural history museum denmark



natural history museum denmark



The atmosphere of Scenography is through ideas, elements of the display, light, 

materials, colors and rhythm of music. 
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The study of scenography will transform the visitor from the passive spectator to 

the actor for the museum experience, it will represent a step towards the museum of 

the future. 



Scenography in Museums Display Design Through Storytelling 



Scenography in Museums Display Design Through Storytelling 



Scenography in Museums Display Design Through Storytelling 



Museums and audience are the main components of the story.

Museums and Audience 



The museum spaces are designed to tell a story through a variety of sensory means:

Spatial dimensions, shapes, rhythms, colors, forms, light, materials, static and 

dynamic images. 

People love stories – a good story is also always entertaining. 



What is stories ?

Stories are a set of techniques and tools which transform information into emotion by 

translating data elements to communicate with audience, thus, stories are tools for life.

Information

1
Emotion

2



The museum space contains of showrooms and narrative 

rhythm which are produced with the modern technology



The designer is a dreamer and a storyteller

Museums explore a series of theatrical performances and scenography 

Storytelling and communication through museums spaces

Theatrical thought which opens opportunities for narrative experience and 

visual images to create new possibilities for displays ideas in museums

Scenography which aims to motivate, participate and interact the audience with 
the exhibition space through attractive displays.

It creates content based on imagination, creativity and communication.



STORYTELLING

When using storytelling in the museum different approaches are discernable:

How 

designer 

draw his 

story



Sketches for Storytelling 

Explores the power of storytelling, scenography, and theatrical scenes in the 

display spaces
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Parameters of Scenography

The ‘Parameters of Scenography’ – content, object, space and recipient, as well as 

parcours and dramaturgy – are the basis and starting point of every move to develop 

a content-generated exhibition concept and holistic design.

The Object represents the 
source, the authentic thing, 
the bearer of meanings and 

the storyteller.

1 The Content represents the 
overall narrative, the 

storytelling, the plot and the 
message.

2

The Space defines the physical border-lines and the venue; it represents the 

narrative, the choreographed and dramatised exhibition space.

The Recipient is the main addressee, the visitor; his/her perception stands in 

relation to object, content, space, scenography and dramaturgy.

ROUTING AND DRAMATURGY represent the guiding thread through the 

exhibition and structure the visitors experience.

3

4

5



Object parameter 



Content parameter



Space parameter



Recipient parameter



Routing and Dramaturgy 



Tools of Scenography

1. Graphics

2. Light

3. Sound

5. Projection 

and Film

Scenography creates fascinating spatial dramaturgies and choreographies.

4. Digital 

Media



Graphics 



Light 



Sound 



Digital media 



Digital media 



Projection and film 
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STRATEGIES of staging

It refers to scenographic methods of presenting museum objects within staged settings. 

1. Re-

contextualization

2. 

Information 

on Demand

3. Comparison 4. Reconstruction 5. Deconstruction

6. Zooming 7. Transformation 8. Exploration
9. Spatial 

Conversion
10. Maps
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Comparison 



Reconstruction 



Deconstruction 
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Transformation 
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Spatial conversion 



Maps 



Maps 
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