Personalised
Visitor
Experiences

Kiss the Frog - Bart van den Berg
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Kiss the Frog

Interactive Media / Creative Technology

We are an experienced team of
designers and creative coders.

« 25 people
* Designers
+ Developers
Projectmanagers

We design and build interactive
visitor experiences.
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Our clients

Art, Culture & History Science & Technology Corporate Experiences
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Where can
you f

ind us?

Main office:

Delft, the Netherlands

+ Sydney, Australia
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Connecting to your visitors.
How technology can help you to
personalise a visit.
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personalise a visit.
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Your goal

To 'touch’ a visitor by creating
a personal connection
between your stories and the
visitor
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Diversity

But not every visitor is the
same. Think about their:

* Language

* Interests

* Expectations

* Knowledge

+ Behaviour

* (Special) needs
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Tailor fit

Start thinking about serving
your stories tailored to every
individual visitor.
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Effects of
personalisation

For the visitor

Vlisitors feel welcome
Vlisitors learn more

\/isitors experience more fun
V/isitors feel more engaged
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Effects of
personalisation

For organisations

Higher visitor satisfaction

More insight in visitor behaviour
Better customer service

More marketing opportunities
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ldentification

To personalise your content
you need to be able to
identify who is who...

Your visitor needs an ID:
something unigue to start
any digital interaction.

LT
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ldentification
methods

TICKET

Contactless
RFID / NFC / UHF / HF / Beacons

Visual Codes
Barcode / QR

Biometrics 16: London Euston
Face / Finger / ... : j /

Manual code
Pincode / Initials / Avatar
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Examples
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Personalisation throughout a visit

Kiss the Frog Solutions
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Before the
Experience

Visitors prepare
themselves online

Rather functional
Online ticket purchase
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Case
Lego House

Example of a smooth
onboarding process

) H = USE

Home of the Brick

Welcome kids of all ages - this is your ticket
Valid Wednesday. 18 October 2017 at 10:00 for

2 xAdult (13 years+)

2xChild (3- 12 yoars)

Ticket order: LH-19064

Chreck that the number of pecple. date and entry teme s correct

# Can you help the LEGO m
Minifigures figure out where g
to live in LEGO House?

2017-10-18 10:00
Tim

Appcode: W-945-704-43




Personalisation throughout a visit

Before

Kiss the Frog Solutions
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Let visitors access the | AN ) it
experience areas 5
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Welcome visitors
with their name
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Select a language

63U English

Approach visitors in
their own language -
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Serve content tailored to
different visitor groups
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Let visitors bookmark
their favourite content
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Save visitor creations
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~

\/isitor scores and
leaderboards
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Save visitor progress

ACTIVEER
TOEGANGSKAART

ACTIVEER
TOEGANGSKAART

toa !: Naam:

Niveau:

BEGINNER | | E

Score:

XPERT [V] 2781

Test 1: Boorsimulator

Test 2: ROV-simulator

Test 3: DP-simulator

[score [NMNNNENEL

‘ \ SCORE | [ [ [ ]]

| [scow [NNMERERNENR

Test 4: Veiligheidskwis

Test 5: Scheepsontwerp

Test 6: Marshalling

[score_ | NNNNNNNNERI

| [scor [NNMEMNENERI

| [scor [NNMNANEEN

|

Test 7: Kraansimulator

Test 8: Vracht over zee

Test 9: Windzoeker

[score [NNNNNENEEE

| [scon: MENEEEEEN]

| [score [NENNNNENNNEEN |

ONDERDEEL ZEERSLECHT ‘MATIG ‘VOLDUENDE IGUED

IZEERGOEU UITMUNTEND

Geheugen

Oog-hand codrdinatie

W
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Track students in ':_3

educational programs
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¥

Create an emotional
connection
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De titel\van|hetiwerkliskDejTerugkeer:

.M

Implement special
accessibility features
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Ask for feedback and
start discussions
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Talk to visitors via their
preferred mobile channels
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NETFLIX

o o ¥ MARCO

Masler® ¢ POLO. ¢

OofNone 4. . = "Whimm
Learn from visitor behaviour

and serve tailored content

NETFLIX 2 .

Marvel’s Daredevil

(g0 1 16+ 2015

opayl ailsisy olua 4 Gsly ool
g .ol dg,.nl n_n..:\.u.al aipuas gl 1l
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Netflix Jlc ssmliro isill

NETFLIX ‘“,W

CHEE'S
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Smart wearables help to plan d
your visit




Personalisation throughout a visit

Before

Kiss the Frog Solutions
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After
Relive

+ Send people their
Digital Souvenirs

= Focus on content that makes
people really proud.

= Share content online. Visitors
become ambassadors.

—= Mijn Beeld en Geluid

& C | ® Not secure | mijn.beeldengeluid.nl/Nm4uUPEnH3r8sp4X

B MUN BEELD EN GELUID

B - O X
X =

jouw bewaard

IN BEELD B GELUID

Op Mijn Beeld e

Beeld en Geluid bewaart je opnames 30 dagen
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Analytics

* Analyse visitor behaviour
+ Optimize the exhibition

Interactives

o Search interactives

["] Karaoke stage
B Photobooth ®
[ Legendary Lane ®
B8 Hold the Cup ®

[] Karaoke stage
[] Photobooth

[ Legendary Lane »
[ Hold the Cup ®
["] Karaoke stage
[] Photobooth ®

[7] Legendary Lane ®

[ Hold the Cup ®

400

200 1000 11:00 1200 1300 1400

Interactive details

Photoboo

Souvenirs 197
Visitors 174
Visitor/souvenir ratio 1.1 souvenirs per visitor
Viewing rate 30 % (60 results opened)
12 % (24 results downloaded)

Download rate

Manual removal 9 % (17 results manually removed)

Shares via Mail 15 % (17 shares)

Shares vz Facebook 22%(17 shares, 201 likes)

o Search interactives
120 %0 160 180

18/04/2018 - 18/04/2018

200

Count
@ Visitors

O Souvenirs
O Shares

1500 1600 17.00 1800 1900 2000

Period

E-mail details

Tell a frien &

Opening rate 85% (of mails are opened)

Search email templates

Conversion rate

45% (of the links in opened mails or clicked)

e ot

Emal st

18/04/2018 - 18/04/2018
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Heat maps

See and analyse
visitor flows over time
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Don't use tech for the sake of tech.
Use it as a tool to improve
vour communication and increase
the impact on your visitor.
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Thank you!

www.kissthefrog.nl

bart@kissthefrog.nl

KISS THE FROG

INTERACTIVE MEDIA
CREATIVE TECHNOLOGY

Nieuwelaan 74
2611 RT Delft
The Netherlands

www kissthefrog.nl
info@kissthefrog.nl

© &



